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their Muskie experience, expand the Muskie network, and keep in touch with program
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Perspectives    Topic for Next Issue: “The Power and Value of Muskie Linkages.”
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communication about MQ to the Moscow office of American Councils.  MQ submissions
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field of study, current position, employer, city and country of residence.  Due to space
limitations, not all submissions can be published.  All text is subject to editing.

American Councils    2 Leninsky Prospect, Office 507, Moscow, Russia 119049
[t] (095) 230-45-88, 956-78-03    [f] (095) 956-78-03    [e] muskiealum@actr.ru
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PERSPECTIVES
Making the Most of
Your Internship
Experience
German Abaev
Moscow, Russia
University of South Carolina
Journalism and Mass Communications,
1998–2000
Project Management Specialist
Independent Media Project, USAID

Halfway through my first year at the
University of South Carolina, I knew
I wanted an internship in broadcast-
ing. These are not easy to get—the
competition is intense. I started look-
ing for an appropriate internship
months in advance. However, being
a non-native English speaker and
having no previous experience in tele-
vision were not helpful (I had previ-
ous experience in public relations). I
mailed about sixty applications to
small television stations across
America whose addresses I got from
Internet sites with internship infor-
mation. I also applied to a dozen na-
tional and cable networks from CNN
to the Comedy Channel.

As I feared, none of the major chan-
nels were interested, but two out of
six small television stations were.
One was a WB affiliate in St. Louis,
Missouri, and the other was an ABC
affiliate in San Diego, California. I
decided on the ABC affiliate and,
after a telephone interview and a dis-
tance English test, I was behind the
wheel and on my way to California.

The three months I spent in
“America’s finest” city of San Di-
ego at KGTV Channel 10 was the
best period of my Muskie experi-
ence. I interned in the creative ser-
vice department and worked on tele-
vision station promotions. It was there
that I had other interesting experi-
ences, such as giving tours of the sta-
tion, working on television production
and promotional writing.

In short, getting what you want from
an internship is just a matter of mak-
ing the right choices and being per-
sistent about pursuing your goals.

Aida Aidakyeva
Bishkek, Kyrgyzstan
Ohio University
Journalism and Mass Communications,
2001–2003

I started my internship research
about five months in advance and
prepared a huge carton of yellow
stock envelopes for my applications.
I don’t remember exactly how much
money I spent that year for Kinkos
to print out my resumes on silky pa-
per, or how many of my American
friends proofread my cover letter. I
learned all too well from various ca-
reer websites that everything in my
application had to be perfect. And
still, in April I was anxious—I had
not heard from anybody! It was
amazing to me that in the U.S. you
have to compete for internships,
which in most cases are unpaid.

Thinking that all of my efforts were
futile, I started getting used to the
idea of spending my summer at a lo-

cal PBS television station in rural
Athens, Ohio. They, of course, would
take me and let me do reports about
local coffee shops or city council
meetings. “How borrrrrrring!” I
thought.

Then one day, David, my roommate
from Georgia (who is now a televi-
sion celebrity in Tbilisi), casually
mentioned that a woman from CNN
had called. It seemed they wanted
me to be their intern.  Ten minutes
later I was talking to Octavia Nasr,
anchor of the World Report program
at CNN International, who an-
nounced that I was, indeed, to spend
my summer in Atlanta, Georgia.

The internship was not what I ex-
pected, but so much more.  First, I
met one hundred other interns from

all over the U.S. and
the world, all ambi-
tious, smart and ea-
ger to do all it takes
to win over this
place. One literally
had to fight for ev-
ery little assignment;
the work itself, not

the workforce, was in demand.

My assignments at first surprised me
with their simplicity.  I was expected
to dub videotapes, transfer them
from one television format to another,
and occasionally file some reports.
In a week, when I learned to per-
form these tasks with the required
precision, I realized I needed to do
something about my internship expe-
rience.

From then on I decided to be a con-
stant annoyance to everybody at
CNN.  I asked a million questions,
offered my help to all departments,
and shadowed every producer of
World Report.

I wanted to learn from the staff, even
if most of them were skeptical edu-
cators.  I went to our video editor
and asked if I could stay in the edit-
ing booth with him and learn how to
edit. My teacher was an eccentric

   German Abaev in the newsroom of KGTV, San Diego

Aida
Aidakyeva
and Ted
Turner,
founder of
CNN, at
headquarters
in Atlanta
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man, who worked part-time as a bar-
tender and never knew where to put
the stress in my name, A-ida (I didn’t
let him try to pronounce my coun-
try).  I survived his skepticism, moodi-
ness, and criticism. In two months,
thanks to him, I was allowed to edit
for the air. The best praise was hear-
ing him whisper to other video edi-
tors, “She is good.”  This was com-
ing from a man who rarely praised
anyone or anything.

I was also lucky, because the Inter-
national Professionals Program,
which is organized at CNN twice a
year, was happening in July, and sure
enough I was around and eager to
help. Fifteen journalists from South
Africa, Spain, Lithuania, and other
countries came to Atlanta for a
month to meet CNN executives and
learn how to do television news the
CNN way. As their assistant I was
responsible for setting up interviews,
editing their video, logistics, etc., in-
cluding showing them around Atlanta
and making sure they didn’t get lost
on Atlanta’s subway. Along with
them, I got to meet CNN executives,
including CNN’s founder, Ted Turner.
I attended workshops with the best
media professionals in the country
and got to participate in the interna-
tional news production business.

Every day of my internship I sought
opportunities to do something new. I
went to work in the video archives. I
made my own report on human clon-
ing. I spent hours in the control room,
watching how each news show
came alive. I did voice overs of tapes.
On top of all that, I wrote news copy
for the anchor, and almost screamed
with excitement when she read what
I wrote on the air, word for word.

The most amazing thing of all was
the opportunity to share my experi-
ences and feelings with a group of
journalists and interns who came
from different backgrounds. I
learned about reporting practices in
Guyana and Guinea, Ukraine and
Brazil. It turned out that mass media
in all developing countries have simi-
lar problems, such as lack of adver-

tising revenue, censorship, and poor
training for media professionals.

This internship dramatically changed
my life, and this change is ongoing,
but not only because it makes an
impressive line on my resume. One
of my colleagues from CNN, Ember
Herrick, is coming to Central Asia to
work as a reporter. I convinced her
that this region has tremendous po-
tential for future media development.

We hope that together as free-lanc-
ers we will be able to paint a clearer
picture of this region for the outside
world. I also hope to share the knowl-
edge I gained with students interested
in television news production at Cen-
tral Asian universities.

Andrij Ignatov
Kyiv, Ukraine
Iowa State University
Business Administration, 2000–2002
Personal Financial Representative
Alico Aig Life

The motto for internship success
should be “plan early.” Just as you
planned which classes to take in your
graduate program, it is a good idea
to determine which type of intern-
ship you desire. Most prominent
companies and organizations start re-
cruiting interns as early as October,
many months in advance of the ac-
tual internship.

Although the job market is tough, it
is well worth competing for a world-
class internship experience. Since
response rates are usually low, plan
to send hundreds of applications and
go through dozens of interviews be-
fore you get the first offer. For the
best strategies and practices, contact
your career advisor immediately
upon arrival at your university. Co-
operate with other current fellows
and alumni by using on-line foreign
student resources, such as
www.nashadoba.org.

I had an incredibly enriching intern-
ship during my MBA program at
Iowa State University. The company
I worked with for four months,

Phytodyne, Inc., was engaged in bio-
technology research and preparing
for the commercialization of three of
their patented plant gene modifica-
tion technologies. While an intern, I
helped prepare the company for the
next stage of financing. I invited new
members to sit on the board of di-
rectors, reconstructed the business
plan, prepared the private equity
placement memorandum, and coor-
dinated the development of public
relations materials—practically all
the tasks that a biotech startup com-
pany is faced with. Now I know how
those high-tech entrepreneurs make
their millions!

A final piece of advice for current
fellows: Try planning your internship
using available resources. Don’t be
discouraged when a AAA company
denies you an internship. In fact, in-
ternships at large companies some-
times end up with you “managing” a
fax machine instead of a high value-
added job. There may be plenty of
internship opportunities right in your
area. Keep your eyes open!

Lilia Kazberuk with her two U.S.
“trophies” - a LL.M in
International Business and
Trade Law and a Certificate in
Corporate and Finance Law.

Lilia Kazberuk
Samara, Russia
John Marshall Law School
Law, 2002–2003

Almost all Muskie Fellows have had
at least one job before coming to
study for a U.S. degree. So, it is noth-
ing new for a typical Muskie Fellow
to draft impressive resumes and send
them out. One outlines the particular
skills he or she has to offer in a given
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environment, and then starts ap-
proaching target firms.

However, an internship differs from a
job in that an internship’s primary goal
is to gain experience, which is presum-
ably lacking, instead of selling profes-
sional services for money. So the ques-
tion is, what can you offer without a
basic U.S. education, having been in
the country only a few months?

Most Muskie lawyers are already
experts in law and can offer valuable
work experience. My thought was
that the U.S. employers doing busi-
ness with Eurasian countries should
welcome such interns. Before apply-
ing to the Muskie Program, I had two
legal internships in Europe, both of
which were financed by the respec-
tive governments. They were legal
assignments involving Russian and
Eastern European law, and my input
was gladly appreciated. I had also read
about some successful internships
organized by the American Bar As-
sociation in 1990, when the host law
firms viewed Russian attorneys as
possible conduits for future business
in a new Russia. Times change.

When I started to research law firms
with a Russian presence, it became
obvious that their American practices
were distant from any Russian inter-
ests. Instead, many firms announced
their ‘Chinese desks,’ just as the
same law firms in Moscow offices
offered ‘German desks.’ The Ameri-
can law office reflected the big pic-
ture.  I resented feeling that the Rus-
sian economy was globally insignifi-
cant and that my expertise in Rus-
sian business law was not a selling
point in Chicago.

I also talked to several Muskie Fel-
lows and alumni about their internship

search. One fellow from a top law
school told me that, during the intern-
ship campaign, she sent out about sixty
applications, but they yielded no de-
sired results. Some well-positioned
alumni remembered that they found
internships through personal refer-
ences and recommendations. The
vast majority of them who succeeded
in finding a place at an international
law firm had no Eurasia-related as-
signments during their internships in
the U.S. So the question became,
what did they have to offer their host
firms besides their home experience?

My attitude changed when I assisted
American attorneys in doing their jobs.
When faced with a pending petition, I
looked up the available documents and
after a few hours of work reported
how a winning petition should be ap-
proached, what points need to be
proven by which arguments, and com-
posed a draft by myself. Finally, my
version was submitted. Another time
I was asked to research a disputable
corporate question. In both cases, my
legal skills were used rather than any
particular knowledge of the subject.
After that, I began to think that I could

really do worthwhile legal work in the
U.S. by treating it the way I would at
home. Here is what you can offer:
your understanding of both common
and civil law, your recently acquired
skills in U.S. legal research, your ex-
perience as a seasoned domestic at-
torney, and your commitment to the
legal profession.

I cannot provide a recipe for getting
an internship with an international law
firm in the U.S. Many are highly re-
luctant to host interns. Based on my
personal research and on what I have
heard from others, however, here are
some things one might prefer to know
in advance of an internship search.

In the U.S., October and No-
vember are the months for a
summer law internship cam-
paign. A law student is supposed
to secure an internship by the
winter break in most cases. Af-
ter January, the chances for a
summer internship are drasti-
cally reduced. Act quickly.
Bring an English translation of
your university transcripts to the
U.S. Most employers require
them as part of an internship
application package. Although
some required courses, like ‘the
science of crime detection’ or
‘forensic psychiatry,’ might look
strange for a practicing business
lawyer, it is best to show what
courses you actually took to re-
ceive your diploma.
Have a legal writing sample in
English ready. They are not of-
ten used in job searches in our
home countries, and could be dif-
ficult for you to obtain. The prob-
lem is that your first legal memo-
randa will most likely come dur-
ing your classes in the U.S., and
the search for an internship
should begin as early as possible.
A good way may be to translate
some of your Russian
coursework papers or a gradua-
tion paper into English before
coming to the U.S.
Do research to figure out which
international law firms in the U.S.
actually accept foreign law
graduates. Few of them an-
nounce foreign associate pro-
grams, so look on their websites.
Two weeks after sending an ap-
plication, follow up with a phone
call. It is one thing when a part-
ner visually scans your letter and
forgets it the next minute, and
quite another when he or she is
prompted to react in person.
Choose a time at the end of a
typical workday, when the sec-
retaries are most likely gone.
 Most importantly, network at
any cost! An insider’s personal
reference for a prospective in-
tern is a powerful tool.

Here is what you can offer: your understanding of
both common and civil law, your recently acquired
skills in U.S. legal research, your experience as a
seasoned domestic attorney, and your commit-
ment to the legal profession.
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Vladimir Kuryshev
Volgograd, Russia
Indiana University
Public Administration, 2000–2002
Chief of the Economic Department
Octopus

One of the primary headaches of new
graduate students in the U.S. is the
search for available internships. They
are limited. I have gone through the
routine of compiling resumes, print-
ing them on nice paper, sending them
by mail (e-mail letters basically do
not work), and anxiously waiting for
answers with no result. Graduate stu-
dents typically send between seventy
and one hundred resumes and get
three to five responses that match
their expectations to some degree.
One rule works, however: if you start
early, you have more chances to get
into some organization or company.

To save yourself some gray hair and
to enjoy your studies in the U.S., I
recommend finding a good instruc-
tor to advise you on internships and
to look up his or her contacts for you.
The best way to look for an intern-
ship is to go to a professional con-
ference with your advisor where you
can enjoy his or her techniques of
“selling” you to prospective employ-
ers during coffee breaks. That’s
what I did. I went to a conference
on public administration in Washing-
ton, D.C. After two or three rounds
of “tough selling,” I
was offered an intern-
ship with the American
Society for Public Ad-
ministration and an en-
joyable summer in
Washington.

Olga Novik
Minsk, Belarus
Emory University
Public Health, 1999–2001
Program Assistant
American Center for
Education and Research.

Now that my experience at Emory
University is a few years behind me,
I love to recall that part of my life—
a time of greater responsibility and
independence; a life lived anew with
school, new friends and achieve-

ments. I’ve often been asked what
it has given me. Every time I have to
pause to think, because it is hardly
possible to pick out one single thing.
Yes, I have grown professionally. I
learned a lot, worked with the best
scientists and organizations in my
field, and started a career of which I
had not dreamt before. Moreover, it
was an invaluable experience for me
personally. Living in another culture
taught me a great deal about flexibil-
ity, understanding and patience.

Apart from shaping my character, I
gained confidence in my abilities and
a lot of new opportunities were
opened to me. As a Muskie Fellow
studying international public health, I
was able to intern with Save the Chil-
dren in Nepal. In addition to that re-
markable cultural experience, I had
real-life practice in all that I had stud-
ied at Emory. I worked on two dif-
ferent health care projects concur-
rently in Katmandu and in remote
communities with no running water,
electricity or access to health care. I
learned how NGOs operate, and I
use that experience every day. Af-
ter that summer, my knowledge of
project cycle development and imple-
mentation was so clear that I was
offered a teaching assistantship for
a core course at the Rollins School
of Public Health when I returned to
Emory.

Another memory of my school years
is playing fullback on Emory’s soc-
cer team and our victory in the uni-
versity championship in 2001. In
short, if I had to choose one thing to
describe what the Muskie Program
granted me, I would say that it has
opened a door to the world and to
my self-realization.

Increasing Your
Employability: Working
Effectively with
Recruiting Agencies
Irina Shestakova
Syracuse University
Public Administration, 1997–1998
Compensation Manager
Washington Post

Irina continues her series of articles on
career development and job search
strategies

My friend is a compensation man-
ager for a large multinational com-
pany, which has production facilities
and distribution chains throughout
Russia. She used to be a payroll ac-
countant, but then she realized that
she did not like dealing with numbers
all day long. The recruiter who found
her the payroll accounting job rec-
ommended that she try a career in
human resources (HR) management,
specifically in compensation. The
same recruiter placed her in her first
HR job. The recruiter’s advice
proved to be invaluable, because my
friend truly enjoys working in HR,
and her career development is pretty
remarkable. Needless to say, my
friend believes in working with and
through recruiters. She believes that
cooperation with recruiting firms
pays dividends. All her job offers
have come through recruiting firms,
including her job as a compensation
manager.

Another success story is that of an
FSA Undergraduate Program Alum-
nus, Mikhail. After spending a year
at a U.S. college, where he special-
ized in finance, he returned to Rus-
sia to complete his program at a Rus-

Olga Novik worked with Save
the Children to improve the
health care system in Nepal.
People living in rural areas in
developing countries, like these
Nepalese children, often have
little or no access to health
care.
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sian university. He was interested in
a temporary job. He met with the
temporary project manager at one of
the recruiting agencies that provided
temporary staff to their clients. The
agency did not have any temporary
finance/accounting jobs at that time;
however, Mikhail kept calling peri-
odically, so the temporary project
manager remembered him. When a
large western computer company
needed an accountant for a tempo-
rary assignment, Mikhail was the first
person the temporary project man-
ager could think of. After Mikhail
completed his temporary assignment,
the company offered him a full-time
job in their finance department.

For many of us, experience with re-
cruiting companies can be much less
successful, sometimes even disap-
pointing. However, recruiters can be
a valuable resource in your job
search, and, as in my friend’s case,
they can even become your personal
career counselors. But to make this
happen, you need not only to under-
stand how recruiting companies
work, but also how to make recruit-
ers work with you and for you.

How recruiting
companies work
Nature of the recruiting business.
The most important thing to remem-
ber is that recruiting companies work
for their clients, that is, companies,
not job seekers. If companies do not
have vacancies, recruiters can not
place people in a job. Job seekers are
the only resource recruiters have to
offer to their clients; this is why com-
petition for talented and qualified
candidates is very high among recruit-
ing companies.

Structure of recruiting companies.
Most successful recruiting compa-
nies offer their services to job seek-
ers for free. Usually, it is the clients
who pay the service fee for filling
the position, and fees range from one
to three times the candidate’s
monthly salary, depending on the
agency.

In the majority of agencies, recruit-
ers have different areas of special-
ization. For example, one recruiter
may focus only on financial/account-
ing jobs, and another recruiter may
specialize in sales/marketing posi-
tions. That is why it is important to
know who is the right person to talk
to about a specific job.

As in other organizations, labor is di-
vided in recruiting companies. Orga-
nizational structures in recruiting
agencies are rather flat (see the chart
below).

Recruiters (also called consultants in
some companies) play the main role
in the process of filling a position as
they interact both with client com-
panies and candidates. In many re-
spects, they act as consultants ad-
vising clients on labor market condi-
tions and prevalent salary levels, as
well as advising candidates on what
to expect from the company and how
to succeed during the interview. Con-
sultants also negotiate contract terms
and conditions with the client, inter-
view candidates, and present them
to the client.

Recruiters are assisted by junior con-
sultants whose major responsibilities
are searching applicant databases
(that is why they are called research-
ers) and reviewing incoming resumes
to identify potential candidates. Re-
searchers are also involved in inter-
viewing applicants.

Recruiting process. Every time a
recruiting company is looking for
candidates for an existing vacancy,
it goes through the same process:

1. Determining job requirements
2. Sourcing potential candidates
3. Identifying potential candidates

(interviewing and compiling a
shortlist of qualified candidates)

4. Presenting the candidates to the
company

5. Closing (functioning as a liaison
between the company and can-
didate to ensure a win-win situ-
ation for both parties)

The recruiting process starts as soon
as the client company calls the re-
cruiting agency and places an order.
At this point it is very important for a
recruiter to obtain as much informa-
tion as possible about the vacancy,
including job requirements, skills and
qualifications the potential candidate
should have, as well as any personal
traits he or she should possess.

After the major job requirements are
determined and agreed upon with the
client, recruiters and researchers
start the search process. First, they
may put a job posting in a newspa-
per or on the Internet—this is how
most of us find out about vacancies.
They also search their existing data-
base of resumes and identify appli-
cants who most closely match the job
requirements.

Small recruiting companies maintain
paper-based databases, where all
resumes are sorted by candidates’
specialization. Larger companies
have electronic databases, which sig-
nificantly simplify the search process.
The database that I had a chance to
work with was very sophisticated.  In
addition to applicants’ resumes, it
stored recruiters’ comments about
candidates, such as summaries of
telephone interviews or recruiters’
impressions of the candidate after the
interview. This database was search-
able by many parameters, including
key words, a candidate’s specializa-
tion, type of education, specific skills
and qualifications, and many others.

After interviewing potential candidates
and checking their references, the
recruiter presents a shortlist of candi-
dates to the client. Usually there are
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five to six candidates on a short list,
along with their resumes. Most re-
cruiting companies modify the re-
sumes they receive from candidates
before presenting those resumes to
clients. For example, candidates’ con-
tact details are removed so that the
company cannot contact the candi-
date without the recruiter knowing.

After receiving the short list, the cli-
ent company starts the interview pro-
cess and makes the final decision on
the person they want to hire. Recruit-
ers play an important role at this
stage. Clients may ask recruiters for
advice on a specific candidate, and
a professional recruiter cannot allow
his or her personal opinion about the
candidate to interfere with their as-
sessment of how the person may
perform on the job. Recruiters also
help candidates prepare for the in-
terview and may answer questions
about the company. Since recruiters
may have worked with this client
before, they may have insight into the
company, its culture, and type of be-
havior that will help the candidate
succeed in that environment.

How to work with
recruiting companies
Now that you know how the recruit-
ing process works, let me give you
some advice that I hope will help you
avoid frustration when dealing with
recruiting companies:

Know your recruiter. Find out the
name of the recruiter who special-
izes in the jobs you are interested in
and try to arrange a personal meet-
ing. Even if the recruiting company
currently does not have vacancies for
which you may qualify, it is impor-
tant to establish a rapport with the
recruiter and make sure that he or
she remembers you when a vacancy
appears in your area of specializa-
tion. Ask to meet with the recruiter
for lunch and talk about industry dy-
namics and labor market conditions,
or ask for an independent assessment
of your skills and qualifications. Re-
member, people like to think of them-
selves as experts in their field—this
is true about recruiters as well. Also,

who does not like giving free advice,
so make the recruiter’s expertise
work for you!

Another way to endear yourself to a
recruiter is to ask if he or she is work-
ing on a particularly difficult search
and offer your assistance to refer can-
didates that would meet the require-
ments. Be sure of your referrals and
their qualifications to ensure they
match the requirements. If you refer
a good candidate to the recruiter, es-
pecially for a difficult position for them
to fill, they will remember you.

Enhance your chances to be found.
Make sure that your resume is data-
base searchable. Think about recruit-
ers’ databases as Internet job banks,
and on your resume, include key
words that are related to your exper-
tise. This will enable recruiters to find
your resume among hundreds of oth-
ers.

One page rule. If you submit your
resume to a recruiting company in
response to a job posting, make sure
that the resume does not exceed one
page. If, however, you send your re-
sume to be placed in the recruiting
company’s database, you may ex-
pand it and provide more details on
your skills and qualifications. If there
is a match in the future with a spe-
cific job, the recruiting company will
modify your resume according to
their standards/format.

Dress for success and be prepared.
If invited to an interview with a re-
cruiter, prepare for it as you would
prepare for an interview with a com-
pany. Dress professionally – recruit-
ers pay attention to your appearance
as much as companies do. Practice
answering tough questions about your
previous boss, your strengths and
weaknesses, and selling your skills and
qualifications. Prepare a list of ques-
tions about the employer and job re-
quirements. Do not forget that in most
recruiting companies, recruiters’ im-
pressions of the interview (and you)
are placed in the applicant database
for future reference, so you want to

make sure that these comments are
as favorable as possible.

Modifying your resume. After the
interview, most recruiting companies
will prepare a resume (according to
their standards) to match specific job
requirements. Their resume is based
on the resume they received from
you and on what they learned from
the interview. If you have good rela-
tions with the recruiter, ask to review
their version of your resume (or at
least the ‘professional experience’
section of it) before they send it to
the client. This will help you ensure
that the client sees all the informa-
tion about your skills and qualifica-
tions that you want them to see. This
is also critical when you feel that the
recruiter is not very experienced and
may not be able to present all your
assets in the most favorable light.

Be persistent and follow up. If you
sent your resume to a recruiting com-
pany but nobody called you, do not
get frustrated. Try and schedule a
personal interview (see section 1
above), and if this works, call the
recruiter periodically after the inter-
view (at least once a month) to re-
mind them about you. Ask if there
are any current openings that match
your qualifications (or what the
chances are that there might be any
in the near future).

If your name was on the short list
but the client selected another can-
didate, keep a positive attitude.
Thank the recruiters for their help
and promise to stay in touch. Since
they worked closely with you on that
vacancy, the chances are they will
remember you for the next one. So
do not forget to call the recruiter pe-
riodically.

I hope that this article was useful for
your understanding of how recruiting
companies work. I also hope that it
will help you avoid pain and frustra-
tion the next time you send your re-
sume to a recruiter. And finally, if you
need more information on recruiting
companies in Russia, you may check
the following web site:



WINTER 2004   9

www.geocities.com/hr_catalog. In
the section “Russian Resources” you
will find the subsection, “Recruitment”
with links to major recruiting and
headhunting companies. Good luck!

ON THE MOVE

In addition to contributing to the
Ukrainian legal profession, Olexiy
Soshenko decided to create
something beautiful in Kyiv. He
renovated his old Volga GAZ-21!

Kyiv Attorneys
Four Muskie Alumni have moved to
the newly-established Kyiv office of
the international law firm,
Chadbourne & Parke: Valeriy
Fedichin (Southern Methodist Uni-
versity, 1992–93), Anton Lymar
(University of Illinois at Urbana-
Champaign, 1996–97), Sergei
Onischenko (Cornell University,
1992–93), and Olexiy Soshenko
(University of Minnesota, 1996-97).

Alexey Tikhomirov
Cherepovets, Russia
State University of New York at
Binghamton
Public Policy, 2002–2004

In April 2003, during its annual meet-
ing, the Family and Children’s Soci-
ety of Broome County, New York
awarded Alexey Tikhomirov the
society’s Certificate of Appreciation.
The award was given in recognition
of Alexey’s efforts in data analysis
for the Family Homes for the Eld-
erly program and his presentation of
the findings to state legislators in a
white paper in March 2003.

At that time, Alexey joined Catherine
Williams, executive director of the
Family & Children’s Society, in a
meeting with State Senator Thomas
Libous and Assemblyman Robert
Warner. The aim of the meeting
was to lobby for permanent financ-
ing for one of the society’s pro-
grams—Family Homes for the Eld-
erly. From late January, Alexey and
Catherine conducted a detailed
policy analysis of the program,
which is also Alexey’s final project
for his class, “Strategies for Policy
Analysis.” Alexey and Catherine
co-authored the white paper that il-
lustrates the program’s ability to pro-
vide significant savings to Medic-

aid by providing a lower cost alter-
native to nursing home care.

The white paper is available at the
following web site: http://bingweb.
binghamton.edu/~atikhom1/
finalversionofwhitepaper.htm

Keneshbek Sainazarov
Bishkek, Kyrgyzstan
University of Colorado at Denver
Public Administration
1999–2001

With the support of a
Local Initiative Grant,
Keneshbek Sainazarov
has been working to im-
prove education legisla-
tion in Kyrgyzstan.  He
recently completed the
draft of a secondary
school education bill,
which is now being con-
sidered by a working
group and in public dis-
cussions.

Svetlana Kulikova
Bishkek, Kyrgyzstan
Kansas State University
Journalism and Mass
Communications, 1995

Svetlana Kulikova led a seminar in
public relations for alumni of U.S.
government-sponsored exchange
programs in Bishkek, Kyrgyzstan.
She explained the differences be-
tween public relations, advertising,
marketing and journalism.  The thir-

teen alumni who
p a r t i c i p a t e d
learned through
case studies and
s m a l l - g r o u p
exercizes that
success in public
relations comes
from creativity,
good language and

writing skills, analysis, problem solv-
ing, and persuasion.

Alexey
Tikhomirov with
Catherine R.
Williams,
executive director
of the Family and
Children’s Society
of Broome County,
and State Senator
Thomas Libous.

Public
relations

workshop in
Bishkek

Keneshbek Sainazarov
(left) and Deputy

Jangoroz Kanimetov
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MUSKIE
MATTERS
American Alumni Club
of Kazakhstan Helps
Muskie Applicants
On October 3, 2003, at the Univer-
sity of International Business, Muskie
Alumni shared with potential Muskie
applicants their insights and experi-
ence about passing the first round of
the competition.  Opening remarks
were delivered by Zachary Thomas,
new country director of American
Councils, Kazakhstan, and Elmira
Abdikarimova, president of the
American Alumni Club (AAC).

Elmira spoke about the AAC, which
is a grass-roots initiative by alumni
who obtained undergraduate and
graduate degrees in the U.S.  The
AAC has been active for more than
two years with the goal of making a
difference in the community. Mem-
bers of the club represent local and
international companies and organiza-
tions operating in Kazakhstan. They
work in commercial and investment
banks, law firms, international orga-
nizations, oil and gas companies, pro-
duction entities, pension funds, NGOs,
and IT companies. As part of their
activities, Muskie Alumni of the AAC
reach out to potential applicants, pro-
gram semifinalists, and new fellows.

At the help session, seventy poten-
tial Muskie applicants got informa-
tion on the following issues:

how to fill out the application
form (Yulia Mitrofanskaya,
American University, Law,
1998–99)
recommendation letters (Dana
Ospanova, Southern Methodist
University, Economics, 1996–98)

how to write a statement of pur-
pose (Dmitriy Zhukov, SUNY
Binghamton, Business Adminis-
tration, 1998–2000)

In addition to the presentations,
Muskie Alumni and American Coun-
cils staff fielded extensive questions
from the audience.

The help session provided an oppor-
tunity for potential applicants to net-
work with Muskie Alumni and to
share stories and learn techniques for
completing the application.

St. Petersburg Alumni
WOW Northwest
Russia
The Northwest Alumni Association
in St. Petersburg, Russia has a
tradition of traversing boundaries
in outreach efforts known as
WOW—Workshop on Wheels,
Workshop on Wings, and Work-
shop on Water. Read about the two
most recent WOW events below!

Workshop On
Wings—
Syktyvkar
The goals of WOW
Syktyvkar were to give
alumni an opportunity to
share their experience
and knowledge with uni-
versity teachers; to pro-
mote new approaches to
education and interactive
methods of teaching; and
to promote U.S. govern-
ment-sponsored programs in the re-
gions.

The seminar, English for Specific Pur-
poses: Teacher Development Issues,
was hosted by Ludmila Kuznetsova
(Rutgers University, Public Adminis-
tration,1992–94), senior lecturer of
English for the Social Disciplines De-
partment at St. Petersburg State Uni-
versity. Fifteen teachers from
Syktyvkar State University, the Peda-
gogical Institute, the Lesnoy Institute,
and other institutes of higher educa-
tion, as well as a few school teach-
ers, attended the seminar.

At the seminar the participants dis-
cussed issues crucial for today’s
schools: how to make education more
efficient; how to involve students in
the educational process; how to in-
crease students’ responsibilities; and
how to make students more active and
motivated.

The seminar followed a lecture on
higher education programs by Ameri-
can Councils Alumni Coordinator
Laysan Mirzagitova. Ludmila
Kuznetsova assisted by answering
attendees’ questions and sharing her
experience as a program participant.

The participants liked the seminar very
much, recognizing that the topic of the
seminar was important and interest-
ing. One trainer’s observation was
interesting and rather unexpected:
school teachers seemed more mobile
and were using a greater variety of
interactive methods in their classrooms
than were their colleagues from the
universities. This demonstrates that
such seminars are very topical for the
university teachers.

Workshop On Wheels—
Karelia
In Karelia, WOW was a six-day
project consisting of several events:
an alumni networking meeting, work-
shops, lectures and trainings by St.
Petersburg and Petrozavodsk alumni,
and a lecture on higher education pro-
grams. Three alumni from
St.Petersburg, Natalia Silantieva (Ohio

Marina Danilova (University of Illinois at
Urbana-Champaign, Library and Infor-
mation Science, 1999–2000) at the
lecture in Petrozavodsk



WINTER 2004   11

PER
SPEC

T
IV

ES
University, Journalism and Mass
Communications, 2000–01), Ludmila
Kuznetsova (Rutgers University, Pub-
lic Administration, 1992–94), and Anna
Menshchikova (JFDP), traveled by
minivan from St. Petersburg to
Karelia to conduct seminars in three
Karelian cities, accompanied by
Laysan Mirzagitova.

In Petrozavodsk, a lecture on the
Muskie Graduate Fellowship and
Junior Faculty Development  Pro-
grams took place at the Karelian
National Library. Natalia Silantieva
and Marina Danilova (University of
Illinois at Urbana-Champaign, Li-
brary and Information Science,
1999–2000) helped conduct the lec-
ture, sharing their experiences, de-
scribing the Muskie Program, and
answering questions.

The next day, three alumni from St.
Petersburg and four alumni from
Petrozavodsk conducted lectures,
trainings and workshops in
Petrozavodsk: Igor Krasnov (JFDP),
Nadezhda Shablikova (JFDP), and
Nadezhda Krylova (JFDP) gave lec-
tures at the Teacher Training Insti-
tute for school teachers of English.
With the same audience, Marina
Vassilieva (TEA) discussed the TEA
program, sharing her recent impres-
sions with school teachers.

Natalia Silantieva gave two lectures
on the role of mass media and pop
culture for the students of two
Petrozavodsk universities.  Ludmila
Kuznetsova conducted a training for
university teachers at Petrozavodsk
State University. Anna Menshchikova
(JFDP) conducted a training session
for school psychologists and elemen-
tary school teachers.

In Kostomuksha, the alumni held four
workshops and made a presentation
on the TEA program for local school
teachers. The next day they repeated
the workshops and presentations for
school teachers in Medvezhyegorsk.

WOW Karelia covered a range of
topics for 235 educators and students
who attended the training sessions

and lectures.  They included the role
of mass media and pop culture (lec-
ture for students at the Karelian
Pedagogical University by Natalia
Silantieva); teacher development is-
sues (training for university teachers
by Ludmila Kuznetsova); developing
intercultural communication skills in
English classes (seminar for teach-
ers of English by Ludmila
Kuznetsova); and project develop-
ment training (seminar for teachers
of various subjects by Natalia
Silantieva and Laysan Mirzagitova).

New Alumni
Association Created in
Tajikistan: TajAl
In July, the Association of the Alumni
of U.S.-Tajikistan Student Exchange
Programs, TajAl, held its first con-
ference for all U.S. government-
sponsored exchange program alumni.
The conference took place in
Dushanbe, where twelve alumni
from different regions of Tajikistan
and twenty-eight alumni from
Dushanbe joined with U.S. Embassy
officials, members of the media,
guests from the government of
Tajikistan, and representatives of
non-governmental organizations
(NGOs).

The aim of the conference was to
unite the efforts of all alumni of U.S.
government-sponsored exchange pro-
grams toward the development of
Tajikistan. Alumni used the confer-
ence to elect members of the asso-
ciation in the regions and cities of
Tajikistan, define the main purpose of
the association, share ideas and dis-
cuss plans for the future, and define
spheres of cooperation with the inter-
national community, NGOs, and oth-
ers.

Uzbekistan
Welcomes New
Alumni
Recently returned alumni of the
Muskie, Junior Faculty Develop-
ment, and FSA Undergraduate Pro-
grams were welcomed home to
Uzbekistan in October. Eight long-
time Muskie Alumni joined staff from
American Councils, IREX and the
U.S. Embassy in Tashkent to orga-
nize a re-entry seminar. Yoshlar Ra-
dio interviewed several alumni at the
seminar during a live broadcast.

The discussion of personal changes
that occurred while in the U.S. was
both serious and lively, with topics
ranging from depression to funny sto-
ries about cultural differences.
Women in the group were almost
unanimous in describing how their
return to their previous role in Uzbek
society was nearly impossible and
forced difficult decisions upon them.
This sparked debate over whether
U.S. government programs are de-
signed to “Americanize” Uzbek citi-
zens. Most alumni agreed, however,
that their experience opened their eyes
to new perspectives that could be
construed as American, but they kept
their cultural identity and only used
this experience in the U.S. to see
things from a different perspective.

Alumni also spoke openly about the
need for democratization and social
reform in Uzbekistan. Many con-
trasted the pace at which change
was able to take place in the U.S.
with the pace of changes in
Uzbekistan.  Change can be difficult
to observe, particularly from home,
and some alumni went on to describe
changes that were easy to see after
leaving Uzbekistan for a period of
time and returning.

Alumni listen to
welcoming

remarks
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Muskie re-entry seminar in BishkekMuskie re-entry seminar in
Moscow
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Muskie Alumni and SCOUT Fellows Olga Denyshchyk (left) and Olena Maslyukivska (right) of
Ukraine tell students about opportunities to study environmental management in the U.S.

Workshop on Wings in Syktyvkar, Russia Alumni panel discussion at re-entry seminar
in Moscow
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Member of Parliament David Koguashvili (left) receives
Muskie Alumni Leadership Award from U.S. Ambassador
to Georgia Richard Miles

Askar Yelemessov (Washington University,
Business Administration, 1992-94) from
Kazakhstan with his son

Muskie re-entry seminar in Kyiv

Alexander Bryukhanov (Iowa State University,
Business Administration, 2000–02) and Ruslan
Nozdryakov (Duquesne University,
International Affairs, 2001–03) at Muskie re-
entry seminar in St. Petersburg

Olim Khomidov and Almaz Saifutdinov of
Tajikistan
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The International Financial Corporation (IFC),
the “investment tool” of the World Bank Group,
has existed since 1956 and unites 175 country
members.  The Republic of Belarus became an
IFC member in 1992, the first among CIS
countries.  The main areas of IFC activity are
private sector financing, mobilization of
financing in international financial markets,
and consulting services and technical
assistance to companies and governments.

The character of problems solved by the IFC
requires a high degree of professionalism in its
employees. The Belarusian IFC representation
consists of experienced specialists in such
areas as economics and jurisdiction who have
deep knowledge of Belarusian specifics and are
competent in the world situation in their areas.
It is common for Muskie Alumni who studied at
universities of the U.S. and gained work
experience in leading world companies and
international organizations, to have serious
academic and professional training.  Thus, the
Belarusian IFC representation administration is
considering Muskie Alumni job applications
with much attention.  Currently, one Muskie
Alumnus (1995-96) is already working with the
IFC in Belarus and we hope more alumni of this
program will complement our team in the
future.

Nadezhda Sinelnik
Public Relations Deputy Director
IFC Project “Entrepreneurs associations
development in Belarus”

OPPORTUNITY KNOCKS

It’s time to apply for SCOUT grants!
Support for Community Outreach and University
Teaching
Application Deadlines:
March 1, 2004: Full-time teaching for 2004-2005 academic year
April 1, 2004: Part-time teaching for fall 2004 semester; special projects

For additional information about the Civic Education Project (CEP) and
the SCOUT program and to download an electronic copy of the applica-
tion, please visit the CEP web site at http://www.cep.org.hu/programs/
scoutindex.html.  If you have questions about completing the application,
please contact the appropriate CEP office, also listed on the web site.

CORRECTIONS: Corina Cepoi’s short biography was published in
volume 3: summer 2003 (pages 6–7) containing incorrect informa-
tion. Corina Cepoi is the project director of the Independent Jour-
nalism Center (IJC) in Chisinau, Moldova and not the country
coordinator of the Internet Access and Training Program (IATP).
Also, her position at the NGO Open World House was of IJC direc-
tor, not counselor, when the IJC was part of that NGO.

The MQ cover photos of volumes 3 (summer 2003) and 4 (fall 2003)
should have been credited to photographer Benjamin Gaylord.
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Muskie Fellows from Azerbaijan at Beginning-of-Program
Workshop in Washington, D.C. in fall 2003
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International computer components distribution
company invites highly motivated and dynamic
individuals to apply for the following positions:

L O G I S T I C S  M A N A G E R
&

FINANCE CONTROLLER
Qualifications & Skills Required:

Good work experience in transportation
logistics (over 3 years)
Fluent English
University degree
ISA, GAAP certificate (advantageou s)
24-35 years old

We offer an interesting and rewarding career in a
demanding and high-growth environment.
Interested applicants should forward their CV by e-
mail:

job@asbis.com

We build your success through

Effective HR Management
Western best practices
Quality solutions at less cost
Saving corporate resources
Free audit of HR systems

(095) 508-4702    julias@hrtechnologies.ru
www.hrtechnologies.ru

HR Technologies
VALUE   UNIQUENESS  PROFIT

LegaLife LLC is a Moscow-based law
firm that provides comprehensive legal
services for Russian law matters. For
more information or to send your CV
please contact our managing partner,
Marina Zinovieva, Muskie law alumna
1998, at Marina.Zinovieva@LegaLife.ru.
www.legalife.ru

Kokopelli Consulting Group is a management
consulting firm co-founded by Maria Kicheeva, Muskie
MBA alumna 1997. For more information please visit

us at www.kokopelli.ru.

Janssen-Cilag, a division of Johnson &
Johnson, is looking for qualified
professionals in sales, marketing, finance and
administration for Russia and CIS countries.
Contact e-mail: Janssen_HR@jnjru.jnj.com
Contact person: Raisa Polyakova

Accounting & HR Administrative
Outsourcing

• Payroll Computation and Reporting services
• Accounting services
• HR Administrtation
• Professional Employer Service

For companies of all sizes
Moscow: tel. (095) 956-1415

St Petersburg: tel. (812) 114-5300
www.intercomp.ru

PRO-INVEST’s “3F” strategy:
  * First to new ideas
  * Fastest to implement change
  * Finest customer service

Are you ready to consult
top Russian companies?

A leading Russian strategic management consulting firm

PRO-INVEST CONSULTING
is looking for young professionals who:

* have education in finance, economics or management
* are creative, ambitious and possess excellent analytical skills
* are eager to work in an international team of professionals
* want to build a career at one of the leading strategic consulting practices

in Russia
* are broad-minded and dedicated to continuous self-improvement

You can find more information about us and current vacancies at
www.pro-invest.com

Please, send your CV by e-mail:
bekezin@pro-invest.com

(for Michail Bekezin - Head of Human Resources)
tel: +7(095) 928-40-08, 928-15-84, ext. 118

Branan is a management consulting company based in
Moscow, operating in Russia and the CIS.  The firm is a
part of the First Mercantile Capital Group (UK). The
company has a proven track record in rendering
services in strategic consulting, as well as financial
management consulting, to large and mid-size
companies representing a wide range of industries,
including the power sector. Trade advisory services
are offered to Russian producers interested in
developing international markets and foreign companies
planning to promote their trade and investment in
Russia.

26 Leninskaya Sloboda, Moscow
Tel: +7-095-961-12-06
Fax: +7-095-961-12-07
E-mail: moscow@branan.ru
www.branan.ru
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MBLink was founded by LegaLife and the
Kokopelli Consulting Group.  It is dedicated to
becoming a reliable contact for small and
medium enterprises to start business in Mos-
cow and expand business in Russia and
abroad.  Please visit www.MBLink.ru for more
information.

Russin & Vecchi, LLP
INTERNATIONAL LEGAL COUNSELLORS

Legal Services in Russia,
including the Russian Far East

Russin & Vecchi LLC

ul. Bolshaya Ordynka, 60/2,  Moscow,  Russia 119017

Telephone: 7-095-959 1288/1294

Fax: 7-095-959 1290

E-mail: lawyers@russinvecchi.ru

In Vladivostok: russinvecchi@stl.ru

In Yuzhno-Sakhalinsk: russinvecchi@snc.ru

In Washington, DC: lawyers@russinvecchi.com

                    www.russinvecchi.com

                  Serving Clients in Russia Since 1991

Sameta
Consulting Ltd.
Legal and Consulting Services

e-mail: vmi100165@yandex.ru
Phone:+7 916 549 9418

Two-year training program
for coach consultant

www.coachinstitute.ru
Phone (812) 387 5748
E-mail : center@coachinstitute.ru

Alexander Savkin’s Training Center

Programs:
· Coaching as a Management Style: six-month

training program of coaching and its use in
management

· Coaching as a Means of Personal Growth: three-
month training program for those who want to
succeed within a short period of time

· Corporate programs are designed individually for
client needs

www.coachsavkin.ru
Phone: (812) 327 9022, (812) 378 6925

E-mail: center@coachsavkin.ru

The Russian-Ukrainian
Legal Group is a full-service

corporate law firm that provides

comprehensive legal support to multinational

corporate clients engaged in business and

investment activity in Ukraine and other CIS

countries.  We also frequently serve as local

counsel to international law firms.  For more

information please visit our Web site at

www.rulg.com or contact Dr. Irina Paliashvili

at 202-338-1182 by phone, 202-338-4237 by

fax, at irinap@rulg.com by e-mail.
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Professional Association of
Russian-speaking MBAs from the
world’s leading international
business schools with over 1000
members globally. Our regional
activities are centered around

Moscow, London and New York.  If your target audience
includes western-trained Russian-speaking middle and
senior operational managers and employees of
professional services firms, CluMBA is your one-stop
contact point.

E-mail ccsr@clumba.com for recruiting needs;
coordinator@clumba.com for project, event and research
opportunities.  Andrei Gusev, President
(andrei.gusev@clumba.com), Sergei Likharev, VP External
Relations (sergei.likharev@teleross.ru), Katya Rudelson,
VP Alumni Relations, Muskie 98
(katya.rudelson@clumba.com).

www.cluMBA.com

The world’s only firm that provides  a full
spectrum of integrated professional services

Excellent opportunities for international
career, assistance in getting international
qualifications (CPA, ACCA)

Unique culture of integrity and commitment
to clients and to each other

Project Harmony Inc., and its
Internet Access and Training
Program (IATP) has opened a new
IATP Alumni Center in Moscow.
The Center opened on June 1st for
all ECA exchange programs  alumni
and serves as a place to access the
Internet and meet other  alumni.
The Center is located in Ushinsky
Library, Tolmachevsky per. # 3,  (m.
Tretjakovskaja). You are welcome!
For more information contact
Galina Angarova at
angalina@projectharmony.ru
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ñïåöèàëüíîñòÿì:ñïåöèàëüíîñòÿì:ñïåöèàëüíîñòÿì:ñïåöèàëüíîñòÿì:ñïåöèàëüíîñòÿì:

13.00.01 – îáùàÿ ïåäàãîãèêà, èñòîðèÿ ïåäàãîãèêè è îáðàçîâàíèÿ
13.00.08. – Òåîðèÿ è ìåòîäèêà ïðîôåññèîíàëüíîãî îáðàçîâàíèÿ

Íàïðàâëåíèÿ èññëåäîâàíèé -  Ìåæäóíàðîäíîå
ïðîôåññèîíàëüíîå îáðàçîâàíèå è âîñïèòàíèå, ñîöèàëèçàöèÿ

ëè÷íîñòè, ñðàâíèòåëüíûå ïåäàãîãè÷åñêèå èññëåäîâàíèÿ
Ôîðìà îáó÷åíèÿ – î÷íàÿ, çàî÷íàÿ.  Îáó÷åíèå ïëàòíîå.
Äîïîëíèòåëüíàÿ èíôîðìàöèÿ, óñëîâèÿ   treg@hitv.ru
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CONTACT
INFORMATION
American
Councils for
International
Education
(ACTR/ACCELS)
ARMENIA
ACCELS
Marshall Bagramyan 18/2,
room 2
375019 Yerevan, Armenia
tel/fax: (374 1) 56-14-98
tel: (374 1) 56-14-10, 58-
18-14
e-mail: accels@accels.am;
malumni@accels.am

AZERBAIJAN
ACCELS
5 Ahmad Javad, room 3
370001 Baku, Azerbaijan
tel/fax: (994 12) 92-34-50
e-mail:
info@americancouncils.az
alumni@americancouncils.az

GEORGIA
American Councils
2 Arakishvili Street
380079 Tbilisi, Georgia
tel: (995 32) 93-28-99
tel/fax: (995 32) 29-21-06
e-mail:
alumni@amcouncils.ge

KAZAKHSTAN
ACCELS
531 Seifullina Ave., room
604
480091 Almaty,
Kazakhstan
tel: (3272) 72-08-03,
72-09-04
e-mail:
accelskz@yahoo.com

ACCELS
61 Pobeda Ave., room
505, 506
473000 Astana,
Kazakhstan
tel: (3172) 17-01-69, 93-
83-64
e-mail: kulyash@kepter.kz

ACCELS
149 Lenina Ave., room 206
417000 Uralsk,
Kazakhstan
tel/fax: (3112) 51-19-05
e-mail:
accels_uralsk@mail.ru

ACCELS
ul. Ushanova
68-106
492000 Ust-Kamenogorsk,
Kazakhstan
tel: (8300) 314-33-17
e-mail: saulem@mail.kz

KYRGYZSTAN
ACCELS
Tynastanova 98, room 1
720040 Bishkek,
Kyrgyzstan
tel/fax: (996 312) 22-18-
82, 66-48-38
e-mail: accels@elcat.kg

ACCELS
Osh Oblast Library
271 Kurmanjan Datka
714000 Osh, Kyrgyzstan
tel: (3222) 5-78-70, 2-43-
40
e-mail:
accelsosh@oshmail.kg

MOLDOVA
American Councils: ACTR/
ACCELS
37B Tricolorului St.
Chisinau, Moldova, MD-
2012
tel: (373 22) 22-58-60
e-mail:
healumni@accels.dnt.md

RUSSIAN FEDERATION
American Councils: ACTR/
ACCELS
Ul. Khokhryakova, d. 104,
room 309
620144 Yekaterinburg,
Russia
tel: (3432) 57-82-05
e-mail:
highed@ural.actr.ru

American Councils: ACTR/
ACCELS
Leninskiy prospekt, d. 2,
room 507
119049 Moscow, Russia
tel: (095) 230-45-88, 956-
7803
fax: (095) 230-22-23
e-mail:
muskiealum@actr.ru

American Councils: ACTR/
ACCELS
Zelensky syezd, d.6
603600 Nizhni Novgorod,
Russia
tel: (8312) 77-87-27
fax (8312) 77-87-28
e-mail: actr@kis.ru

American Councils: ACTR/
ACCELS
Building of the Institute of
Economics
pr. Lavrentiyeva 17, 4th

entrance, 1st floor
630090 Novosibirsk,
Russia
tel/fax: (3832) 34-42-94
e-mail: actr@ieie.nsc.ru
http://actr.nsk.ru

American Councils: ACTR/
ACCELS
ul. Tsiolkovskogo 1A,
room 5
443100 Samara, Russia
tel/fax: (8462) 42-45-76
e-mail:
actr@samaramail.ru

American Councils: ACTR/
ACCELS
Educational Information
Center, Mayakovsky
Library
46 Fontanka Embankment
191025 St.Petersburg,
Russia
tel. (812) 117-76-55
fax. (812) 325-30-86
e-mail: fsalum@actr.org.ru

American Councils: ACTR/
ACCELS
Okeansky Prospect, 15-A,
3rd floor
690091 Vladivostok,
Russia
tel/fax: (4232) 40-82-13,
40-80-71
e-mail: actrvlad@vlad.ru

American Councils: ACTR/
ACCELS
Ul. Port-Saida 18, room 18
400066 Volgograd, Russia
tel/fax: (8442) 36-42-85
e-mail:
fsavgrad@advent.avtlg.ru

TAJIKISTAN
ACCELS
105 Rudaki, 13/14
734001 Dushanbe,
Tajikistan
tel/fax: (992 372) 21-17-
95, 21-21-03
e-mail: prog@actr-tj.org;
aciedir@actr-tj.org

TURKMENISTAN
American Councils:
ACCELS
48a Gerogly St.
744000 Ashgabat,
Turkmenistan
tel/fax: (99312) 34-26-34
e-mail: accels@online.tm;
eacashgabad@online.tm

UKRAINE
American Councils: ACTR/
ACCELS
vul. Melnykova 63
04050 Kyiv, Ukraine
tel: (380 44) 213-2532,
213-9138, 246-8220
fax: (380 44) 246-82-22
e-mail: alumni@
americancouncilskyiv.org.ua

American Councils: ACTR/
ACCELS
Maidan Svobody, 7
Hotel Kharkiv, kor. 1, Suite
278
61022 Kharkiv, Ukraine
tel: (0572) 45-62-78
tel/fax: (0572) 17-56-06
e-mail:
general@americancouncils-
kharkiv.org.ua

American Councils: ACTR/
ACCELS
vul. Ferentsa Lista 4
79000 Lviv, Ukraine
tel/fax: (0322) 97-11-25
e-mail:
general@americancouncils.
lviv.ua

American Councils: ACTR/
ACCELS
vul. Staroportofrankivska
26, room 60
65091 Odesa, Ukraine
tel/fax: (048) 732-15-16
tel: (0482) 22-90-77
e-mail:
general@americancouncils
odessa.org.ua

UZBEKISTAN
ACCELS
68 Konstitutsii St.
700031 Tashkent,
Uzbekistan
tel: (998-71) 152-12-81,
152-12-86, 152-24-07,
152-24-58
fax: (998-71) 120-70-03
e-mail:
general@actr.bcc.com.uz

ACCELS
Educational Information
Center
80 Uzbekistan St., 2nd fl.,
room 203 & 210
700027 Tashkent,
Uzbekistan
tel/fax: (371) 139-45-92
e-mail:
accels@advise.bcc.com.uz

ACCELS
Prospect Navoi, 6
2nd floor, Republican
Center “Manaviyat va
Marifat”
Bukhara, Uzbekistan
tel/fax: (998-36522) 3-19-
55
e-mail: accels@rol.ru
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ACCELS
1 Saraev Street, 2nd floor
742000 Nukus,
Karakalpakstan,
Uzbekistan
tel: (361 22) 2-89-57
tel/fax: (361 22) 2-88-67
e-mail:
accels@actrnuk.bcc.com.uz

ACCELS
Assadulla Hodjaev 54
716000 Namangan,
Uzbekistan
tel: (369 22) 6-27-50
tel/fax: (369 22) 6-19-19
e-mail:
accels@actrnam.bcc.com.uz

ACCELS
15 Universitetskiy
Boulevard, Dept. of Uzbek
Philology
Samarkand State
University, room 11
703000 Samarkand,
Uzbekistan
tel: (3662) 31-18-16
fax: (3662) 31-22-08
e-mail:
accels@actrsam.bcc.com.uz

Public Affairs
Section, U.S.
Embassy
ARMENIA
18 Baghramyan Ave.
375019 Yerevan, Armenia
tel: (3742) 15-15-51, 52-
46-61, 52-46-51
e-mail:
usinfo@arminco.com

AZERBAIJAN
83 Azadliq Prospekt
370007 Baku, Azerbaijan
tel: (994 12) 98-03-35
Alumni Contact:
aibrahimova@pd.state.gov

BELARUS
2 “a” ul. Gertsena
220030 Minsk, Belarus
tel: (375 17) 217-04-81
fax: (375 17) 211-03-84
www.usembassy.minsk.by
Alumni Contact:
iivleva@pd.state.gov

ESTONIA
Kentamanni 20
15099 Tallinn, Estonia
tel: (372) 668-81-25
fax: (372) 668-82-53
e-mail: tallinn@usemb.ee

GEORGIA
25 Atoneli Street
380026 Tbilisi , Georgia
tel: (995-32) 98-99-67, 98-
99-68
Alumni Contact:
sophie@pd.state.gov

KAZAKHSTAN
Seifullin Ave. 531
480091 Almaty,
Kazakhstan
tel: (3272) 58-79-46, 58-
79-71
e-mail:
balapanovak@state.gov
Alumni Coordinator:
kbalapan@pd.state.gov

KYRGYZSTAN
171 prospekt Mira
Bishkek, Kyrgyzstan
tel: (996 312) 55-12-41
e-mail: pao@usis.gov.kg
Alumni Contact:
toktosunovank@state.gov

LATVIA
Smilsu iela 7
Old Town Riga
tel: (371) 721-65-71
e-mail:
usis@mail.usis.bkc.lv

LITHUANIA
The American Center
Pranciskonu 3/6
2001 Vilnius, Lithuania
tel: (3702) 66-03-30
fax: (3702) 22-04-45
e-mail: mail@usembassy.lt

MOLDOVA
103 Mateevici Street
Chisinau MD-2009
tel: (3732) 23-37-72, 40-
83-00
http://www.usembassy.md
Alumni Contact:
icochisn@pd.state.gov

RUSSIAN FEDERATION
Moscow
19/23 Novinskiy Blvd.
121099 Moscow, Russia
tel: (095) 728-50-00
htpp://www.usembassy.ru
Alumni Coordinator:
poplavkoav@state.gov

St. Petersburg
5/1 Millionnaya St.
191186 St. Petersburg,
Russia
tel: (812) 325-80-50; 311-
89-05
e-mail: usis@spb.org.ru

Vladivostok
32 Pushkinskaya St.
690001Vladivostok, Russia
tel: (4232) 30-00-70
e-mail: pavlad@state.gov

Yekaterinburg
15-A Gogolya St.
620151 Yekaterinburg,
Russia
tel: (3432) 56-47-60, 62-
98-88, 56-45-15
http://uscgyekat.ur.ru

TAJIKISTAN
10 Pavlova St.
734003 Dushanbe,
Tajikistan
tel: (3772) 21-03-50, 21-
03-52, 21-03-48
e-mail:
vahobovamk@state.gov

TURKMENISTAN
9 Pushkin St.
744000 Ashgabat,
Turkmenistan
tel/fax: (993 12) 35-00-45,
35-00-47
e-mail:
begjanovaAA@state.gov
kochamanovaA@iatp.edu.tm
Alumni Coordinator:
matkarimovadr@state.gov

UKRAINE
4 Hlybochytska St, 4th
floor
Kyiv, Ukraine
tel: (380 44) 490-04-26,
490-04-27
fax: (380 44) 490-40-50
Alumni Coordinator:
vmaxymov@pd.state.gov

UZBEKISTAN
41 Buyuk Turon St.
700000 Tashkent,
Uzbekistan
tel: (998 71) 133-70-96
e-mail: pao@usis.uz
Alumni Contact:
Akmal Kodirov
kodirova@state.gov

Soros
Foundations/
Open Society
Institute
KYRGYZSTAN
Soros Foundation
Kyrgyzstan
Logvinenko 55
720040 Bishkek,
Kyrgyzstan
tel: (3312) 66-21-57
fax: (3312) 66-34-48
e-mail:
brc@adv.kyrnet.kg;

valya@soros.kg
MOLDOVA
Educational Advising
Center
bd. Stefan cel Mare si
Sfant 148
Chisinau, Moldova, MD-
2012
tel: (3732) 22-11-67, 22-
11-72
fax: (3732) 22-11-67
e-mail:eac@dnt.md
http://eac.iatp.md

Muskie Alumni
Associations in
the Baltic States
ESTONIA
U.S. Scientific and
Educational Program
Alumni in Estonia
Estonia Avenue 7, Tallinn
10143, Estonia
tel: (372) 644-66-08
fax: (372) 645-49-27
e-mail: Usalumni@iiss.ee
contact: Ene Palmiste
www.ttu.ee/eac/usalumni
index.html

LATVIA
Alumni Association of
Latvian Students in the
United States of America
Public Affairs Section
Embassy of the United
States of America
Smilsu St. 7, Riga, LV-
1050, Latvia
tel.: (371) 701-6700
fax.: (371) 701-6701
e-mail:
eriks.blumbergs@glimstedt.lv
contact: Eriks Blumbergs

LITHUANIA
Edmund Muskie Alumni
Universiteto St. 3, room
40
2001 Vilnius, Lithuania
tel.: +370 5 266 1206
e-mail: muskie@cr.vu.lt
contact: Jurga
Poskeviciute
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